
MOTORS NEWS | PAGE 1

MOTORS news
Edition 2  Volume 2 Bringing you the latest...

Nexon compact SUV set to take the 
Indian market by storm
First shown as a concept at the 2014 Indian Auto Expo and then as a pro-

duction ready version in 2016, the Tata Nexon compact SUV has recently 

been launched in the Indian market.

Manufactured at the Tata Motors plant in Ranjangaon, Maharashtra, the 

Nexon measures 3 994 mm in length, 1 811 mm in width and stands 1 607 mm 

tall. It has a wheelbase of 2 498 mm and offers 209 mm of ground clearance.

Key design features of the Nexon include a stretched grille and 

projector headlamps with distinctive LED daytime running lights. 

Viewed from the rear, features that stand out are diamond-shaped 

taillights, a high rear bumper and a small rear window. Together with 

16-inch alloy wheels and coupé-like roofl ine, these lend the Nexon a 

muscular look.

Tata developed all-new engines – one diesel and one petrol – to power 

the Nexon. The diesel version is a 1,5-litre, four-cylinder Revotorq unit 

with maximum torque of 260 Nm @ 1500 – 2750 r/min. The turbocharged 

three-cylinder petrol powerplant from the Revetron series has a displace-

ment of 1,2 litres and delivers maximum power of 81kW @ 5000 r/min.

Both engines were designed at Tata’s in-house facility in Pune, with 

inputs from suppliers like AVL, Bosch, Mahale and Honeywell. The petrol 

engine will be manufactured at Tata's Sanand facility, while the diesel 

powerplant will be produced at the Ranjangaon plant.

The Nexon sub-compact SUV is the fi rst vehicle in its segment to have 

multiple drive modes: Eco, City and Sport. 

Interior highlights include engine start-stop button, automatic climate 

control, rear air-conditioning vents, AC vents, a Harman sound system 

with four speakers and four 

tweeters, three-tone dash-

board and an infotainment 

system with 6.5-inch HD touch-

screen that will incorporate 

Apple CarPlay and Android 

Auto smartphone integration 

compatibility and navigation. Additional creature comforts such as cup 

holders in the rear seat armrest, coat hooks and umbrella holders in the 

doors have also been added.

Tata Motors is India’s market leader in commercial vehicles and among 

the top in the passenger segment. The Tata Motors group is represented 

in over 170 countries, with a worldwide network comprising over 6 600 

touch points. Tata Motors has R&D centres in the UK, Italy, India and 

South Korea. In addition, there are 20 manufacturing or assembly plants 

around the globe – seven in India and the rest in the UK, South Korea, 

Thailand, Indonesia and South Africa.

The latter is a strong focus market for Tata Motors, with its vehi-

cles becoming increasingly popular for their features and performance 

coupled to very competitive pricing. 

“We are looking at launching the Nexon in South Africa in 2018” 

Accordian Investments, the local distributor of Tata vehicles said.

This applies to Tata’s entire local line-up of light commercial vehi-

cles and passenger vehicles, which includes the ever-popular six-model 

Xenon range and the venerable Bolt. 
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  Tata Global Service Campaign

Tata light commercial 
vehicle free holiday check 
21-23 November 2017

Background history
During 2016 Tata Motors Limited together with Ac-

cordian Investments (PTY) Ltd. local distributor of 

Tata light commercial and passenger vehicles tested 

the water by participating in the Global Service Cam-

paign initiative. Five dealers were nominated to take 

part in this trial run with great success. This GSC gave 

the dealers the opportunity to get vehicles in for a 

free holiday check, free top-up oil if needed and as 

a reward to the customer a free wheel alignment 

voucher to the value of R150 to be redeemed at any 

Tiger wheel and Tire outlet. It also allowed the dealer 

to quote and upsell any part or repair detected dur-

ing the vehicle inspection process that needed repair. 

Rewards where given to the dealer that did the most 

inspections, and the dealer that used the opportunity 

to upsell the most parts and labour.

TATA Middleburg
TATA Polokwane
TATA Tygerberg

It gives us immense pleasure to announce that we have bagged the

Most Improved Residual Value Award by Indian Blue Book (IBB)

thanks to the hard work of the entire team. Mr. S.N. Barman accepted 

the award on behalf of TATA MOTORS at a special function in Mumbai. 

Let us take a moment to celebrate this momentous occasion!!

THREE CHEERS ON ANOTHER WIN!

www.tatasa.co.za

10% Discounts on Tata genuine 

service & maintenance parts
Free Comprehensive health check-up Exciting trade in offers

Reduced Free oil top-up Free gift

FREE VEHICLE
HEALTH CHECK UP

TATA Motors Global Service Campaign from 21 - 23 Nov 2017

Congratulations
to our top 
Dealerships
of the 3rd Quarter

This gave us an opportunity to touch base with more customers & improve their overall 

satisfaction towards the products.

2017 will be no different however the entire Tata service dealer network will now be given 

the opportunity to demonstrate your ability to run a successful service campaign. 

During the 2016 GSC, globally 15 000 vehicles where attended to, while in South Africa 
fi ve dealerships participated covering 90 vehicles. 



MOTORS NEWS | PAGE 3

The word Bolt signifi es force, speed, exhila-

ration and, of course, electricity. So it’s quite 

fi tting that Tata’s latest attempt at creating a 

viable electric vehicle is the Bolt EV prototype.

Developed by the Tata Motors Research 

& Development team in the UK, the Bolt EV 

features Tata’s new e-Drive powertrain and 

signal’s the company’s commitment to fi nding 

electric and hybrid solutions for the future.

The Bolt EV is not a purpose-built electric ve-

hicle, but rather utilises the practicality of the 

regular production Bolt package to house the 

battery pack, electric motor and controllers. 

Apart from subtle EV badging on the tailgate, 

the exterior offers no clues to the fact that it 

is powered by an 80 kW electric motor rather 

than a traditional petrol or diesel engine.

That electric motor is paired with a single-

speed transmission that powers the front 

wheels and sees the zero-emission Bolt accel-

erate from standstill to 100 km/h in under 10 

seconds and on to a top speed of 135 km/h. 

The range on a full charge – which takes 

roughly 8 hours to complete through a 240V 

line – is around 100 km.

Tata’s engineers have managed to keep the 

Bolt EV’s weight down and at 1 195 kg it is just 

35 kg heavier than its lesser siblings. The lithi-

um-ion battery pack is housed where the fuel 

tank would traditionally be and extends into 

the spare wheel well area.

The charging socket is cleverly placed under 

the fuel fi ller cap.

As is the case with the exterior, the interior 

of the Bolt EV is the same as that of the pro-

duction version, with the exception of a few 

changes related to the nature of an electric ve-

hicle. The instrument cluster, for instance, has 

a dial that displays the battery status and the 

gear lever has been replaced by a rotary know 

dial as seen in Jaguar Land Rover models. 

Apart from that, the EV offers the same touch 

screen infotainment system, dual airbags and 

ABS as the regular Bolt.

Notably, the Bolt EV also retains the com-

fortable interior layout, good build quality 

and decent amount of luggage space.

There are no plans to put the Bolt EV into 

production so for the foreseeable future local 

buyers will have to be content with the line-up 

that is available in South Africa.

The TATA BOLT gets ELECTRIFIED

Tata was undoubtedly the star of the show at Futuroad 2017, with the 

launch of a new business utility vehicle, a visit from the Indian High 

Commissioner to South Africa and a platinum award under its belt by 

the conclusion of the exhibition.

     A Tata Prima T1 racing truck attracted big crowds, while the new 

Tata Xenon pick-up and the one-ton Super Ace also saw a fair amount 

of action from visitors on the Tata stand. 

Tata steals the 
limelight at 
Futuroad 2017
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Mumbai, August 21, 2017 - Tata Motors has 

always kept customers and their aspirations 

at the heart of its business. The company has 

always been at the forefront to create innova-

tive mobility solutions, across passenger, com-

mercial and defence vehicles, thereby creating 

new benchmarks in the industry. As a power-

house of strong talent, manufacturing foot-

print and R&D centres across the globe, Tata 

Motors has an overarching presence in the 

auto world.

Coming from the House of ‘Tata’, with the 

solid foundational framework of core values 

and philosophy, the brand of Tata Motors has 

an instinctive and unique trait of understand-

ing the needs and aspirations of everyone as-

sociated with the brand. Being spread across 

multiple vehicle lines and geographies, the 

company, over the years, has felt the need of a 

common brand promise. This dictates the way 

the Tata Motors Brand should communicate 

with the internal as well as external stakehold-

ers and this insight into the character of the 

brand has led to the creation of a unifying idea 

for Tata Motors that works as an all-encom-

passing guiding principle across business units.

After the company embarked on a trans-

formation journey during last year, a compre-

hensive project on ‘Corporate Branding’ was 

launched with the support of an external agen-

cy. The team undertook a thorough analysis of 

the existing and the desired future state of the 

company, gathered a lot of market intelligence 

and captured the much-required organization-

al voice, to establish a common theme underly-

ing within the company’s existence.

A detailed review of the recommendations 

put up to the Tata Motors Executive Com-

mittee led to the conclusion and the careful 

selection of the Brand promise – ‘Connecting 

Aspirations’.

‘Connecting Aspirations’ represents the 

personality of the brand as an interconnected 

system of mobility solutions that are intelli-

gent, perceptive, warm and expressive. It’s a 

symbolic tagline that is the past, present and 

future, it’s humble and bold, it’s a statement 

and challenge.

Easy to communicate and creating a strong 

resonance with every stakeholder, it is an apt 

expression to the Tata Motors brand. It is much 

larger and wider in terms of intent and inter-

pretation - directed towards building the na-

tion, developing smart cities, supporting and 

implementing government initiatives and de-

livering new technologies. With passion and 

expressive intelligence as a design principle, 

it is in sync with the company’s brand propo-

sition of providing exciting and unique forms 

of self-expression, where every element of the 

vehicle represents a unique aspect of consum-

er’s individuality.

Today, the modern age consumers seek 

specifi c forms of self-expression through tech-

nology, experiences and the ecosystems they 

inhabit. It is our endeavor now to translate the 

form and intent of the new Brand promise into 

implementation – visible and emotional.

Driven by passion and imagination, Tata 

Motors has introduced enriching offerings in 

line with customer aspirations and continues 

to stand strong as a symbol of innovation and 

disruption for its customers. The acquisition of 

every Tata Motors vehicle, regardless of seg-

ment, marks an important milestone in the re-

alization of a bigger, much-coveted aspiration 

or dream.

From manufacturing products to present-

ing experiences and solutions, Tata Motors 

has always been an enabling force in the In-

dian automotive industry. Representing the 

company’s commitment to take personaliza-

tion to the next level, ‘Connecting Aspirations’ 

defi nes Tata Motors as a brand that intuitively 

understands people and imagines mobility in 

all its forms.

About Tata Motors
Tata Motors Limited, a USD 42 billion or-

ganisation, is a leading global automobile 

manufacturer of cars, utility vehicles, buses, 

trucks and defence vehicles. As India’s larg-

est automobile company and part of the USD 

100 billion Tata group, Tata Motors has op-

erations in the UK, South Korea, Thailand, 

South Africa, and Indonesia through a strong 

global network of 76 subsidiary and associ-

ate companies, including Jaguar Land Rover 

in the UK and Tata Daewoo in South Korea. 

In India, Tata Motors has an industrial joint 

venture with Fiat. Engaged in engineering 

and automotive solutions, with a focus on fu-

ture-readiness and a pipeline of tech-enabled 

products, Tata Motors is India’s market leader 

in commercial vehicles and among the top in 

passenger vehicles with 9 million vehicles on 

Indian roads. The company’s innovation ef-

forts are focused on developing auto tech-

nologies that are sustainable as well as suited. 

With design and R&D centres located in India, 

the UK, Italy and Korea, Tata Motors strives 

to pioneer new products that fi re the imagi-

nation of GenNext customers. Abroad, Tata 

cars, buses, and trucks are being marketed in 

Europe, Africa, the Middle East, South Asia, 

South East Asia, South America, Australia, 

CIS, and Russia.

To know more, please visit 

www.tatamotors.com

also follow us on Twitter: 

https://twitter.com/TataMotors

Media Contact Information

Tata Motors Corporate Communications

E-mail: indiacorpcomm@tatamotors.com

Tel: +91 22-66657613

Tata Motors announces new Corporate 
Brand Identity - ‘Connecting Aspirations’
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Tata is excited about 2018 with new models making their way to South Africa. This includes a 
refreshed Tata Super Ace, a new Tata Xenon Hydroform in both manual and automatic versions, 
as well as the much-anticipated new Tata Tiago.

New Tata models coming to South Africa soon
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Contact
Details

Accordian Investments Sole distributors of  Tata vehicles in South Africa

7 Corobrik Road, Meadowdale, Edenvale   l   PO Box 16511,  Dowerglen 1612   l   Tel: 011 398 9000    l   Fax: 086 636 8285

For placement of interesting news or stories please contact Hilary Mc Clure.    
011 398 9011 or email hilary@motuscorp.co.za.

In today’s economy, vehicle pricing isn’t the only factor that needs to be 

considered when buying a new vehicle. South African consumers have 

become more concerned with fi nding packages that offer good value 

for money and vehicles that are affordable to service and maintain.

On both levels Tata is giving motorists reason to smile.

Lightstone Consumer, a leading research company, recently revealed 

the results of an independent study among the dealerships of all major 

automotive manufacturers in the country to determine the current la-

bour rates charged at dealership level. Covered by the survey were the 

retail labour rate, the warranty labour rate and –  where relevant – the 

maintenance/service plan labour rate of 897 passenger and light com-

mercial vehicle (LCV) dealerships across South Africa.

The survey revealed that, with an average hourly rate of R456, Tata is 

one of the most affordable brands to maintain. Depending on the deal-

ership, retail labour rates charged for Tata vehicles range between R380 

and R500. This rate is of particular relevance to consumers who have to 

pay for work on vehicles that don’t have a maintenance or service plan 

or where that plan has expired.

Another feather in Tata’s affordability cap is the fact that its parts 

basket remains very competitively priced. 

Since 1990 the Kinsey Report has been the yardstick for parts pricing 

comparison and while it provides valuable information to the general 

public and fl eet operators alike, it has also become a regulator within 

the motor industry itself.

In the 2017 Kinsey Report, which was released in September, Tata’s 

vehicles again emphasised their affordability in an increasingly cut-

throat market. In the category for city cars, it was the Tata Bolt that 

impressed. Included in the report for the fi rst time, the Bolt fared very 

well in the repair costs category where it was ranked second, while plac-

ing third when it comes to service costs.

In the 2016 Kinsey report, in the category for double cab bakkies, the 

popular Tata Xenon proved to have the most economical parts basket, 

pipping the Toyota Hilux to the post. The Xenon performed consistently 

well in terms of the price of its service and repair parts and was ahead of 

its main competitors when it comes to the price of crash parts.

Going hand-in-hand with this is the fact that Tata Motors puts great 

effort into ensuring that parts are readily available and will be supplied 

timeously. In addition – and giving owners additional peace of mind – a 

wide-ranging network of approved service providers around the coun-

try ensures that support is on hand.

Tata bucks the trend of high service Tata bucks the trend of high service 
and repair costsand repair costs
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